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ABSTRACT

Corporate responsibility is an imperative issue irthe contemporary debate. It drags its currency fom
the scale and influence of the modern corporationrém both domestically and globally. Their actions an
determine the prosperity of communities and the hdth of environments. In present time there has been
traumatic pressure on many companies and managers tacknowledge their responsibility to society, and
to come with flying colors to sustain in the compdéive market in a way that benefits society overall This
paper focused on the various conceptual issues ragd to CSR and based on the analytic study it haseken
proved that “belongingness to the organization” isstill a strong motivational factor among the emploges
work within the organization.
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1. INTRODUCTION
CORPORATE SOCIAL RESPONSIBILITY:- "Corporate SocRésponsibility is the continuing commitment
by business to behave ethically and contributecimemic development while improving the qualityliéé of
the workforce and their families as well as of tbeal community and society at large” says Richdfdtts
Corporate social responsibility is the voluntarguaption by companies
Corporate social responsibility is a concept whagscribes how a company should conduct itself withi
society, particularly in relation to different viswon what a business is about and how it shouldMualins,
2005). On the other hand, an ethical code of ddinginess is defined as “a written, distinct andriair
document which consists of moral standards useglitde employee or corporate behaviour” (Pater aad V
Gils, 2003) of responsibilities beyond purely ecmimand legal responsibilities.
Definitions of corporate social responsibility cé#e somewhat varied depending on the perception and
perspective an individual or group has towards diteation, the definition has also varied throughet In
general terms, Manakkalathll & Rudolf (1995) defioerporate social responsibility (CSR) as “the dafy
organizations to conduct their business in a mattr@rrespects the rights of individuals and praadiuman
welfare.” In contrast to this, Christian Aid (2004s cited in Pendleton 2004) defines CSR as “ainegnt
voluntary, corporate driven initiative to promotdfgegulation as a substitute for regulation #tezi a national

2. COMPONENTS OF CORPORATE RESPONSIBILITY:-

The main components that make up a corporatiorialsesponsibility are:-

» the basic values, ethics, policies, and practi€escompany’s business;

» the voluntary contributions made by a company tmmuinity development;

e The management of environmental and social issu#tBnwthe value chain by the company and its
business partners—from the acquisition and prodoatif raw materials, through the welfare of staff,
to product sale, use, and disposal.

In a broader term, the responsibility of a corporate can be clasgdifinder three heads, as follows:-
e Economic:- Its economic responsibility to bringrevenue, make a profit and compensate for all of
their liabilities.
Legal responsibility: - to obey the law,
Ethical responsibility:- to make sound busingssisions that do not violate their code of condant
a philanthropic responsibility which is to takedrtonsideration, and give back to, the community.
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Apart from it, all corporations also have the rasgbility to their employees, investors, customers] the
general public to provide fair working conditiomst to discriminate, to provide economic securyd to act
in a fair and honest way.

3. THE BASES OF CORPORATE SOCIAL RESPONSIBILITY:-
Corporate Social Responsibility (CSR) has comééoforefront of Corporate and economic concernabse
of the increasingly globalize nature of businessl &ne so-called New Economy, a knowledge-based,
technology-driven environment. The premise of thmporate social responsibility movement is that
‘corporations, because they are the dominant uisdit of the planet, must squarely face and addiless
social and environmental problems that afflict hakiad”. As a mode of implementing human rights,dgb
and environmental standards, CSR has long beensdisd as a possible remedy to the inequalitiegectea
and exacerbated by globalization. It considersdhairporation is not just a self-centered profitking entity,
but that the company and its actions are also iateg the economy, society, and environment incihhey
occur. Directors and officers are becoming everenaware that CSR may provide human rights, labud, a
environmental protections to the communities inclibthey live and to the people they employ.

The business case for such social responsibilitpreymcorporations is becoming clearer as globabnati
progresses. It includes:

1. Managing risks.

2. Protecting and enhancing reputation and brgndye

3. Building trust and license to operate

4. Improving resource efficiency and access tatahp

5. Responding to or pre-empting regulations.

6. Establishing good stakeholder relationships witrrent and future employees, customers, buspeassers,

socially responsible investors, regulators, and bosimunities

7. Encouraging innovation and new ways of thinking

8. Building future market opportunities.

As such, a social responsibility policy can provigdue as a strategic part of a firm's daily attg. Under a
strategy that integrates socially responsible prest a company's analysis of profit, return onestinent
(RQOI), or return on equity (ROE) as the bottom-Isteould be replaced by #riple bottom-line" approach,
encompassing economic, social, and environmentabif® A company that ignores social and envirortalen
concerns in its activities may have substantiafipow returns in its current state and, therefdre,content to
continue its operations at the status quo, butdtsons nonetheless have the potential to negwtiafect
society and the environment. Its potential futurefipis thereby diminished when the company doetstake a
holistic approach to the global business envirortmen

Successful implementation of CSR in a company&tesyly therefore requires a paradigm shift at thre obthe
business. Managers must learn to think in waysrathen those they are accustomed to, and employ@es
other stakeholders have greater incentive to beqgmarsonally involved in the business.

4. SERVICES TO SOCIETY:-
In the present day context, that the business @rcthrporate sector provides numerous pertinenicser\to
society-
1. It brings goods and services of all types witkoeiety's reach.
2. The corporate sector contributes substantiallihé country's income and wealth and parts somgopao
the government in the form of taxes.
3. It generates a major proportion of the natiem'gloyment and provides an important impetus togtiesvth
and expansion of the economy
4.1t helps in drawing in foreign investments ahe much needed foreign exchange.
5. It does play a significant role in determinihg quality of life arising out of the impacts o&thy-products of
its legitimate activities on society and on the gibgl and social environment.

5. ANALYTICAL STUDY ON THE “BELONGINGNESS WITH THE ORG ANISATION”
The feeling of 'belonging' to an organization iteafcited as an important motivational factor, and way this
is accomplished is by maintaining strong interrahmunication channels. A survey, of 500 people wgrkn
NTPC, Bilaspur, C.G., has been conducted, pertgitarthis issue. The following results have arrived
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While 64% of employees feel informed - to varyingtemts - of their company's activities, only 20% of
employees stated they always believe what is fdyn@dmmunicated to them by their company regarding
internal plans and developments. Surprisingly, 25%%espondents said they seldom believe their compa
while 8% said they never believe what they are.told

6. CONCLUSION
Organizations are coming to realize the bottom-beaefits of incorporating sustainability into thBINA. It's
beneficial for attraction and retention and it'e tlight thing to do. HR is a key organizationader and can
take the lead or partner with other executives eokveross-functionally to integrate CSR objectivet® how
business gets conducted. The firm of the futurexjzected to have undergone significant transfoomadiuch
that CSR no longer becomes managed as a sepataeratde, but is part of the experience of being a
employee in an organization that lives its valu&ar human resource professionals embarking on GSR
deepening their CSR experience, this roadmap darttem understand their role in sustainability &8R and
how they can foster an environment that embedsR &8ic in “the way we do business around here”.
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